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ACCRainy Day Savings Program - Interim Report

INTRODUCTION

BACKGROUND

Austin Community College’s (ACC) Student Money Management Office (SMMO), e stablished in 2016,
supports Austin Community College student success by providing accessible and relevant money
management education, enabling students to make informed financial decisions. In fall 2018, SMMO
piloted the Rainy Day Savings Program?, modeled afterthe successes of Individual Development

Accounts (IDAs) which have helped low-income people save and attain assets.

In the Rainy Day Savings program pilot, students earned up to $100 in cash incentives for completing
certaintasks and meeting milestones. These tasks and milestones were chosen because of their
potential impact on future financial wellness, such as setting up direct deposit, completingthe Free
Application for Federal Student Aid (FAFSA), and meeting with afinancial coach. Savings accounts were
openedforstudents at University Federal Credit Union (UFCU) exclusively forthe Rainy Day Savings

Program, and students worked towards amassing at least $500 in total savings.

Based on the initial results, ACC believes that this program can help students address a financial
emergency beforeit escalatesto afinancial crisis whilealso providing students with practical experience
interacting with afinancial institution, applying financial literacy skills, and experience managing a bank
account. ACCsoughtto expand and refine the program and received funding from Trellis Foundationin

January 2020 to supportthis effort.

ACCis partnering with the Ray Marshall Center (RMC) at The University of Texas at Austin to study the
effectiveness of the Rainy Day Savings program. This research study will provide actionableinformation
aboutthe success of the intervention allowing for ACCand Trellis to make decisions about program

modifications and sustainability.
METHODOLOGY

The research study focuses onthree components: (1) program participation, (2) program outcomes, and

(3) programimpacts.

1Serna, K. L, Eguiluz, L., & Taylor,Z. W. (2021). For When ItRains:How One Community College Established an
Incentivized Student Savings Account. Community College Journal of Research and Practice, 45(4), 238-244.
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Program participation

RMC is studying program participation using data on participant characteristics from the programintake
forms, data on account openings from University Federal Credit Union (UFCU), and self-reported data on
account balances collected by SMMO. A key focus of this analysisis to understand how program

participation patterns varied by student characteristics.
Program outcomes

RMC studies program outcomes by gatheringinstitutional datafrom ACCon studentacademicand
enrollment outcomes. Outcomes to be studied include GPA, credit hours, fall-to-spring retention, fall-to-
fall retention, and credential attainment. A key focus of this analysisis to understand how program

outcomesvaried by student characteristics and program participation.
Program impacts

RMC examines program impacts by conducting a quasi-experimentalimpact analysis using propensity
score matchingto find statistically similarindividuals who attended ACCand comparing the outcomes
betweenthose whoreceived treatment and those who did not. A key focus of this analysisisto

understand how program impacts varied by student characteristics and program participation.
DATA SOURCES

Table 1 describes the datasources and data types used forthe study.

Table 1. Data sources forthe research study

Data source Data types

Rainy Day Savings Program’s Apricotdatabase e Student-level demographic data from the program
applications

e  Student-level program participation data
e Student-level casenotes

e Student-level financial well-beingsurvey data

UFCU database e Anonymous student-level monthly account balancedata

ACC’s institution research database e Student-level data on academic enrollment, academic
outcomes, retention, and credential attainment

Ray Marshall Center for the Study of Human Resources Page | 2
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PROGRAM IMPLEMENTATION

OVERVIEW

ACC’s Rainy Day Savings program incentivizes
students to establish emergency savings of at least
$500. This savings goal was selected because Trellis
Company’s national Student Financial Wellness
survey of college students on financial wellness
found that 63 percent of students would struggle to
raise $500 in funds for an emergency.? Students can
use theiremergency savingstoremain stress-free
when a car repair, areductionin work hours, ora
surprise dentist appointment threatens to throw

them off course. University Federal Credit Union

/// ///

supportsthe program by holding savings accounts and fundingincentives. The Trell is Foundation

supports the program by funding support staff and studentincentives.

ELIGIBILITY

To be eligible to participateinthe Rainy Day Savings Program, students must:

e Be 18 yearsoldorolder

e Havea validdriver'slicense, state ID, or passport

e Beenrolledinatleastsix credithours at Austin Community College (ACC) during the fall 2020

semester

e Planto enrollinatleastsix credithoursat ACCinspring2021.

e Beseekingadegree orcertificate at ACC.

¢ Nothave participated previously inthe Rainy Day Savings Program at ACC.

2 Trellis Company. (2018). Student financial wellness survey: Fall 2018 semester results. Retrieved from

https://www.

trelliscompany.org/wp-content/uploads/2019/06/Fall-2018-SFWS-Report.pdf

Ray Marshall Center for the Study of Human Resources
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APPLICATION PROCESS

Students can apply for the program through an online application that takes less than 20 minutesto

complete. Students willneed their ACCelD, and theirdriver’s license, state ID, or passport.
Program requirements
Students acceptedintothe program are required to:

e Attendaone-on-one 30-minutevirtual welcomesession

e Make the first depositinto their new University Federal Credit Union (UFCU) account within one
month of openingtheiraccount.

e Continue to meetthe eligibility requirements listed above.

e Claimallincentives by the end of May 2021.
PROGRAMDESCRIPTION

Participating students meet with ACC staff who provide the students with guidance on the account
openingprocess at University Federal Credit Union.? The savings accountis openedin the student’s
name and only the student has access to this account. There are no monthly fees, and the accounts earn

interest. Students must maintain a balance of at least S5 in their account to keepitopen.

Students can make depositsinto their UFCUaccount in person atany UFCU branch, at shared-branch
creditunions, oronline. ACC’sfinancial coaches can help students setup asavings plan, so theyreach

theirsavings goals.

To encourage studentsto reach theirsavings goals, ACC offers students up to $100 in cash incentives.
The cash is deposited directly into their UFCU savings account. Students do not needto claimthe

incentivesinany order. The fourincentives are:

e $25 incentiveto meetatleastonce with a financial coach.
e $25 incentivetosetupa recurringdirect depositinto the UFCU savings account OR directa portion

of theirincome tax refundintothe account.

3 After meeting virtually with the accepted participant, SMMO staff sharea Docusign packet with the student that
contains accountopening documents. SMMO staffassiststudents in completing the documents. The student
electronically signs thedocuments and submits them to UFCU. Documents contain a code that alert UFCU staff
that the submissionisfroma Rainy Day Savings program participant.

Ray Marshall Center for the Study of Human Resources Page | 4
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e S25 incentiveto complete the 2021/2022 FAFSA (Free Application for Federal Student Aid/Texas

Application for State Financial Aid).

e S25 incentiveto maintain abalance of $475 or more for 30 or more days.

Each month, ACC announces aspecial task that students may choose to complete. If students complete

that task, they are enteredintoadrawingfora $250 depositinto their UFCU Rainy Day Savings account.

The moneyinthe account, including money deposited by students and cash incentives earned by
students, can be used when students have afinancial emergency. Students may withdraw and use their

funds at any time during the program.

Ray Marshall Center for the Study of Human Resources Page | 5
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STUDY POPULATION

The Fall 2020 cohort of the ACC Rainy Day Savings Program included atotal of 650 students. The
program included participants from all eleven ACC campuses spanning Central Texas (see Figure 1).
About a fifth of participants attended the Highland campus, whichis ACC’s largest campus and isin

central Austin.

Figure 1. Home campus of program participants

Riverside, 12% South Austin, 9%

Cypress
Creek, 7%

San
Gabri...

Highland, 19% Round Rock, 15% | Northridge, 11%

The Rainy Day Savings Program included students from awide variety of programs of study. Notably, a

little overathird of students were enrolled in the Health Sciences program.

Figure 2. Area of study of program participants

Health sciences I >
susiness | 1%

Computer Science & Information Technology _ 11%
Arts, Digital Media & Communications - 6%

Public & Social Services - 7%
Science, Engineering & Math - 7%

Liberal Arts - 6%

Design, Manufacturing, Construction - 5%

Education - 4%

Culinary, Hospitality & Tourism I 1%
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Only a quarter of participants expected to graduate later that academicyear (Spring 2021 or Summer

2021) while nearly two-thirds expected to graduate more than a year later (laterthan Fall 2021). Nearly

half of students planned to transferto a 4-year school after graduation while overathird plannedto

enterthe workforce.

Figure 3. Expected completion semester of

program participants

61%

16%
12% 12% °

Spring  Summer Fall 2021 Later than
2021 2021 Fall 2021

RECRUITMENT

Abouta quarter of study participants reported
learning about the Rainy Day Savings Program
through email, whileaquarterreported hearing
aboutit fromthe Financial Aid Office. Abouta
fifth alsoreported hearingaboutitfroman

advisor.

Ray Marshall Center for the Study of Human Resources

Figure 4. Post-graduation plans of program

participants

Enter
workforce

Transferto
university

42%

workforce
38%

Figure 5. Outreach method
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Financial Aid [ 25%
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Faculty [} 7%
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DEMOGRAPHIC CHARACTERISTICS

Figure 6 describes the demographiccharacteristics of study participants and comparesthemtothe ACC
student population. * More than half of all participants were aged 26 or older. Nearly three-quarters of

all participants were female. Overathird of participants were Hispanic, overaquarter were White and

abouta fifth were Black. Notably, compared to the ACC student population in Fall 2020, the study

population had agreater proportion of students aged 26 and older, female students, and black students.

Figure 6. Demographiccharacteristics

72% W Rainy Day Program
59% 60% m ACC
38% 38% 42%
33% 8%
18%
8% 6% 6% 8% 4%
N eses B
%aged26 & % female % hispanic % white % black % asian % multiple
older races

Figure 7 examines other participant characteristics for the study population. Study participants were
aboutevenly split between those who lived with family and those who lived alone. Less than half of all
participants reported being financially supported by their families. Overathird of all participants

reported having children under the age of 18.

Figure 7. Participant characteristics

96%
66% /3%
48% 47% 44%

36% 29%

HEE I

% lives % lives % % with % % % has % has % has
with alone supported children employed receiving checking savings  savings
family financially ul account account of atleast
by family benefits $500

4 ACC Fact Book 2020-21,availableat https://www.austincc.edu/oira/pubs/factbook/2020-21/index.html
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Two-thirds of all study participants were employed and less than atenth of participants were receiving
unemployment benefits. Study participants who were employed worked 30 hours per week on average
and earned $14/hour on average. The vast majority of all participants had a checking account but only

three-quarters had asavings account. Notably, the median savings account balance was only $174. Less

than a third of all participants (29 percent) had a savings account balance of at least $500.
FINANCIAL WELL-BEING SCALE

All participants were invited to participate in ashort survey thatincluded que stions from the Financial
Well-Being Scale developed by the Consumer Financial Protection Bureau (CFPB).> The CFPB Financial
Well-Being Scale scores are whole numbers between 0Oand 100.° A total of 457 program participants
respondedtothe survey at baseline. Overall, survey respondents had amedian score of 44 at baseline;
incomparison, a nationwide survey fielded by the CFPBin 2016 found that the average (and median)

financial well-being score for U.S. adults was 54.7

Figure 8. Financial well-being survey responses of study participants.

38%
33%
29%
-~ - I 27%
21%
I 18% 19%
] I I I I I I
| could I am Because of |canenjoy |am just I am Givinga gift I have | am behind My finances
handle a securing my my money life because gettingby concerned would puta money left withmy control my
major financial situation, | of the way financially thatthe strainonmy overatthe finances life
unexpected  future feel like | Im money | financesfor end ofthe
expense will never managing have or will the month month
have the my money save won't
things | last
wantin life

5Bureau, Consumer Financial Protection (2017). CFPB Financial Well-Being Scale: Scale development technical
report. Availableat:consumerfinance.gov/data-research/research-reports/financial-well-being-technical-report/

6To get to the CFPB Financial Well-Being Scalemetric from a raw IRT score, the valueis multiplied by 15,added to
50, and then rounded to the nearest whole number. This provides a scoredistribution thatranges from
approximatelyOto 100 andis centered at 50.

7 Bureau, Consumer Financial Protection. (2017). Financial well-being in America. Availableat
https://www.consumerfinance.gov/data-research/research-reports/financial-well-being-america/

Ray Marshall Center for the Study of Human Resources Page | 9
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Figure 8 illustrates the responses of study participants to the individual questionsin the CFPBfinancial
wellness scale. Only aquarter of survey respondents reported that they always or often had money left
overat the end of the month and that they were securing theirfuture. Only 16 percent reported that
they could handle a major unexpected expense. A third of survey respondents reported that they were

justgetting by financially and more than a third felt that theirfinances controlled theirlives.

Ray Marshall Center for the Study of Human Resources Page | 10
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PROGRAM PARTICIPATION

OVERALL PARTICIPATION

Account openings

Of the 650 students who applied to participate, the vast majority were accepted into the program (97
percent). Of the 633 accepted participants, nearly three-quarters opened a savings account with UFCU
(N=453). Amongthose who opened asavingsaccount, a little lessthan athird of students opened their

account within aweek of applying, while half opened theiraccount within amonth.

Figure 9. Account status of program participants Figure 10. Time taken to open savings accounts
Opened Notable .
Z;;ount to open 54%
account
72% 10 30%
2% o
I .
N o o o <
Did not f & F ¢
I A R NN
open AN ,1,@ & q@ &
account QO O °
> © QS
164 <®
26% K

A small proportion of accepted participants (N=10) were unableto have a savings accountopened on
theirbehalf because UFCUdid notapprove theiraccount application. The most commonreasons why
UFCU would notbe able to openan accountinclude: lack of properidentification ex. government -issued
ID or passport, the student owes UFCU funds from a negative account or charged-off loan, oranegative
record onthe Chex Systems consumerreport (thatincludes charge off accounts at otherfinancial
institutions). Students with a negative Chex Systems record receive aletter from UFCU notifying them
aboutthe negative record and providing them with contactinformation so that they can obtain a free
copy of their Chex Systems consumerreportand dispute the completeness or accuracy of any
information contained inthe report by notifying ChexSystems directly. UFCU also refers these students
back to SMMO forsupport. SMMO’s financial coaches meet with students who have adebttoidentify

the debt and make plansto repay the debt.

Ray Marshall Center for the Study of Human Resources Page | 11
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Incentives

To encourage students to reach their savings goal, ACC offered students up to $100 in cash incentives.

The fourincentives were:

e 525 incentiveto meetatleast once with a financial coach.

e $25 incentivetosetupa recurringdirectdepositinto the UFCU savings account OR directa portion
of theirincome tax refundinto the account.

e S25 incentiveto complete the 2021/2022 FAFSA/TASFA.

e 525 incentiveto maintain abalance of $475 or more for 30 or more days.

Figure 11 illustrates the incentives claimed by active participants overthe program period. Of the 453
active participants who opened a bank account, nearly three -quarters claimed the incentive for
FAFSA/TASFA completion and overa quarter claimed the incentivefor meetingafinancial coach. Onlya
fifth claimed the incentives for setting up direct deposit and maintaining a $475 balance.® Abouta
quarter of active participants (n=119) did not claim any of the four incentives while alittle overatenth

(n=53) claimed all fourincentives.

Figure 11. Incentives claimed

Complete FAFSA or TASFA 70%
Meet with a financial coach 27%

Set up direct deposit 21%

Maintain a $475 balance 19%

Account balances

UFCU shared de-identified monthly account balances with Rainy Day Savings program staff. Figure 12
illustrates the average savings account balance for program participants over the program period.
Savings account balances grew from an average of $89 in November 2020 to an average of $397 inJune

2021.

8 Notably, a third of active participants (n=129) reported havinga savings accountbalance of $500 before joining
the program, but only a quarter of these 129 participants claimed the incentive for achievinga $475 balance. Itis
possiblethattheir prior savings were intended for a specific goal (such astuition, buyinga car, or paying off a debt)
and hence they chosenot to transfer those savings to their Rainy Day savings account.

Ray Marshall Center for the Study of Human Resources Page | 12
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Figure 12. Account balances of program participants

$397

$134
2020 2020 2020 2020 2021 2021 2021 2021 2021 2021
Sep Oct Nov Dec Jan Feb Mar Apr May Jun
We also examined growth in savings by Figure 13. Growth insavings

comparing a student’s minimum account
balance to the maximum account balance
duringthe program period; we found that
program participants grew theirsavings by $449
on average. Notably, the median growthin
savings wasonly $25. Abouta quarter of
participants had S0 growth in saving, while
abouta third had a growth of $25 or less.
However, overafifth of participants had

growthsin savings of $500 or more. The highest

growth in savings reported was $14,915.

Account closings

As of June 2021, only a very small proportion (2 percent) of students had closed their savings accounts
(N=10). Reasons foraccount closings included dropping out of the program and havinginsufficient funds

to maintain the savings account.

Ray Marshall Center for the Study of Human Resources Page | 13



ACCRainy Day Savings Program - Interim Report

PARTICIPATION PATTERNS

Account openings

Figure 14 reports the proportions of approved program participants who opened an account, broken
down by demographiccharacteristics. Most demographicsubgroups opened theirsavings accountata
similarrate, with a few small differences. A slightly higher proportion of students aged 26and older
opened an account, compared to students aged 18 to 25. Aslightly higher proportion of femalestudents
opened an account, compared to male students. A slightly higher proportion of Black students opened
an account, compared to students of otherraces. A slightly higher proportion of students wholived

alone opened an account, compared to students who lived with their families.

Figure 14. Account openings by demographic characteristics

All students ® 74%
Ages 18-25 ® 0%
Ages 26 &older ® 7%
Male ® 0%
Female ® 5%
Hispanic ® 2%
White ® 74%
Black ® 3%
Asian ® 71%
Lives with family 72%
Livesalone 76%
Financially supported by family ® 3%
Has children ® 3%
Does not have a job ® 2%
Has a job ® 74%
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Incentives

Figure 15 illustrates FAFSA completion incentive take up among active program participants who

openedabank account, broken down by demographiccharacteristics. The proportion of students

receivingthe incentivefor FAFSA/TASFA completion is similar across most demographicgroups, with

one notable exception:amuch higher proportion of White students claimed this incentive, compared to

students of otherraces. We also observe small gaps by genderand living alone status.

Figure 15. FAFSA completionincentive take-up, by demographiccharacteristics

All students

Ages 18-25
Ages 26 & older

Male
Female

Hispanic
White
Black

Asian

Lives with family

Livesalone

Financially supported by family

Has children

Does not have a job

Has a job
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Figure 16 illustrates financial coach incentive take up amongactive program participants who opened a
bank account, broken down by demographiccharacteristics. Compared to the FAFSA incentive, we
observe more variation across the demographicsubgroups. Notably, there are large gaps by
race/ethnicity: athird of White participants claimed thisincentive compared to only afifth of Hispanic
participants. There isalsoa large gap by age: a third of participants aged 26 and older claimed this
incentive compared to only afifth of participants aged 18 to 25. We also observe small gaps by gender

and employment status.

Figure 16. Financial coach incentive take-up, by demographic characteristics

All students ® 27%
Ages 18-25 ® 20%
Ages 26 & older ® 32%
Male ® 30%
Female ® 6%
Hispanic ® 20%
White ® 33%
Black ® 29%
Asian ® 214%
Lives with family 26%
Livesalone 26%
Financially supported by family ® 29%
Has children ® 23%
Doesnot have ajob 32%
Has a job 24%
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Figure 17 illustrates direct deposit completion incentive take up among active program participants who
opened abank account, broken down by demographiccharacteristics. Notably, there are large gaps by
race/ethnicity: nearly athird of White participants claimed this incentive compared to less than afifth of
Hispanicparticipants. There isalso alarge gap by age: more thana quarter of participants aged 26 and
olderclaimedthisincentive comparedto only atenth of participants aged 18 to 25. We alsoobserve a

small gap by living alone status.

Figure 17. Direct deposit completion incentive take-up, by demographic characteristics

All students ® 21%
Ages 18-25 ® 13%
Ages 26 & older ® 27%
Male ® 23%
Female ® 21%
Hispanic ® 17%
White ® 30%
Black ® 21%
Asian ® 214%
Lives with family 18%
Livesalone 23%
Financially supported by family ® 20%
Has children ® 20%
Doesnot have a job 22%
Has a job 21%
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Figure 18 illustrates the $475 balance incentive take up among active program participants who opened
a bank account, broken down by demographiccharacteristics. Notably, there is alarge difference by
age:a quarterof participants aged 26 and older saved $475 and claimed thisincentive, compared to
only 12 percent of participants aged 18 to 25. Thereisalso a large difference by gender: more thana
quarterof male participants saved $475 and claimed thisincentive, compared to only 16 percent of
female participants. There are also large gaps by race/ethnicity: nearly athird of White participants
claimedthisincentive comparedtoonly 13 percent of Hispanicparticipants. Only 15 percent of students

with children were able to claim thisincentive.

Figure 18. $475 balance completion incentive take-up, by demographic characteristics

All students ® 19%
Ages 18-25 ® 12%
Ages 26 & older ® 24%
Male ® 6%
Female ® 16%
Hispanic ® 13%
White ® 29%
Black ® 17%
Asian ® 20%
Lives with family 18%
Livesalone 20%
Financially supported by family ® 2%
Has children ® 15%
Doesnot haveajob 24%
Has a job 17%
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Account balances

The monthly account balance data provided by UFCU is de-identified and cannot be linked to the
program data. Hence, researchers are unable to examine savings patterns by demographic
characteristics. Participating students were also asked to self-report monthly account balances.
However, thisdatais only available for some months of the implementation period and is only available
for 163 students. Hence, researchers are unable to use this data to examine savings patterns by

demographiccharacteristics.
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EARLY PROGRAM OUTCOMES

COMPARISON GROUP SELECTION

Figure 19 compares the demographiccharacteristics of approved participants who opened an account
with those of approved participants who did not openan account. There appearto be little tono
demographicdifferences between the two groups. Both groups are very similaracross race and
ethnicity, family status, dependent status, employment status, and financial account status. Thus, for
the outcomes study, we include the approved participants who opened an accountin the treatment

group, and we include the approved participants who did not open anaccount in the comparison group.

Figure 19. Demographiccharacteristics by participation status

% aged 26 & older 53% @ @ 60%
% female 68% @ @ 74%
% hispanic 37% O 39%
% white 28% @ 29%

% black 15% @@ 19%
U asian 6% @ 5%

% multiple races 2% @@ 10%

% lives with family 47% @@ 51%
% lives alone 43% @@ 49%%
% supported financially by family 44% @ 46%
% with children 35% @ 35%
% employed 63% @@ 66%

% receiving Ul benefits 1%@ @ 11%

% has checking account 95% @ 96%
% has savings account 71% - 74%
% has savings account of atleast 5500 28% @B 31%

® Opened account  ® Did not open account
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FINANCIAL WELL-BEING

In summer 2020, all participants were invited to participate in anothershort survey thatincluded
guestionsfromthe Financial Well-Being Scale developed by the Consumer Financial Protection Bureau
(CFPB). The CFPBFinancial Well-Being Scale scores are whole numbers between 0and 100. The CFPB’s
nationwide surveyin 2016 found that disparitiesin financial well-being were greatest between
subgroups that had differentlevels of liquid savings. The average financial well-being for adults with the
lowest level of savings (less than $250) was 41, compared to 68 foradults with the highestlevel of liquid
savings ($75,000 or more). These findings suggest that building up savings and financial cushions may
help people feel financially secure. Hence, the Rainy Day Savings Program implementation team hopes

to see the program’simpacts reflected in participants’ Financial Well-Being Scale scores.

A total of 166 participants responded to the follow-up survey. Of these, 156 respondents were from the
treatment group while 10students were from the comparison group. The small sample size of the
comparison groups prevents us from comparing outcomes for the two groups. Examining only the
treatmentgroup, we find that the median Financial Well-Being Scale score increased significantly by 4
points, from 49 at baseline to 53 at follow-up. These findings should be interpreted with caution - there
islikely a self-selection bias as the more active program participants eagerto save more money were

more likely to take the post-survey.

Figure 20 examinesthe increase in scale scores, broken down by demographic characteristics. Male
studentsand studentswho lived alonereported the highestincrease in scale scores (approximately six -
pointincreases) while black students reported the lowestincreasein scale scores (approximately atwo-
pointincrease). Notably, youngerstudents (i.e., participants aged 18to 25) alsoreported a relatively

higherincrease in scale scores (approximately a six-pointincrease).

Figure 21 illustrates the change in the responses of the treatment group to the individual questionsin
the CFPB financial wellness scale. The proportion of students reporting that they always or often had
money left overatthe end of the month and that they could handle amajor unexpected expense nearly

doubled, from abouta quarter at baseline to about half at follow-up.
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Figure 20. Change in CFPB financial wellness scale, by demographic characteristics

All students 910 @ 533
Ages 18-25 49.7 @ ® 555
Ages 26 &older 4883 @ @ 525
Male 49.7 @ ® 555
Female 488 ® @ 525
Hispanic 494 @® O 540
White 94 @® @ 543
Black 488 @©® 51.2
Lives with family 50.4 53.5
Livesalone 48.3 53.8
Financially supported by family 50.1 @ @ 53.1
Has children 431 ®@ @ 519
Does not have a job 49.8 53.8
Has a job 48.7 53.2

Figure 21. Change in CFPBfinancial wellness scale indicators
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DISCUSSION

KEY FINDINGS

In thisinterim report, we examined participation patterns and early outcomes for ACC’s Rainy Day
Savings Program. The vast majority of program applicants were accepted into the program. Among the
students who were accepted, three-quarters opened a savings accountand actively participatedinthe

program.

Program participants were offered incentives to encourage them to reach theirsavings goal. While
nearly three-quarters of active participants took up the FAFSA/TASFA completion incentive, only a
quartertook up the incentiveto meet with afinancial coach and only a fifth took up the incentive to set
up directdeposit. Overall, about a quarter of active participants did not claim any of the four incentives

while alittle overatenth claimed all fourincentives.

We examined program participation and incentive take-up disaggregated by demographic
characteristics. We found that female students were more likely than male students and Black students
were more likely than students of otherraces to open a bank account and participate in the program.
However, male students were more likely than femalestudents and White students were more likely
than students of otherraces to claimincentives by completing the assigned tasks. Notably, 26 percent of
male students earned the incentive for maintaininga $475 balance comparedto only 16 percent of
female students, while 29 percent of White students earned the incentive for maintaining a $475
balance comparedto only 13 percent of Hispanicstudents. The incentive take -up patterns suggest that
women, underrepresented minorities, and students with children likely need additional prompts and

assistance tocomplete the tasks necessary to earn the incentives.

We also examined individual-levelmonthly account balance data provided by UFCU. While there is clear
evidence that participants saved money and grew theirsavings, the results also suggest considerable
variationin the amountthat students are saving. Notably, the median growth in savings overthese eight
months was only $25. About a quarter of participants had $0 growth in saving, while aboutathird had a

growth of $25 or less. However, overafifth of participants had growthsin savings of $500 or more.

Program participants completed the CFPB Financial Well-Being survey both beforeand after
participatinginthe program. We were thus able to compare the pre-and post-survey responses and

scale scores. The median Financial Well-Being Scale score increased significantly for program
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participants by 6 points, from 49 at baselineto 55 at follow-up. Notably, the proportion of students
reportingthat they always or often had money left over at the end of the month and that they could
handle amajor unexpected expense nearly doubled from about a quarter at baseline to about half at
follow-up. These results suggest that by helping build up participants’ savings and financial cushions, the
Rainy Day Savings Program helped increase participants’ perceived financial well-being. The analysis of
theincreaseinscale scores disaggregated by demographic characteristics also suggests some equity
gaps: Black students reported only atwo-pointincrease in theirscale scores, compared tofive-point

increases for White and Hispanicstudents.
NEXT STEPS

In September 2021, researchers will survey participants about their experience with the Rainy Day
Savings program. Through the survey, researchers hope to understand program elements that worked
well for participating students, as well as program elements that proved to be challenges for the opt-out
students. The survey will alsoinclude questions about financial well-being and emergency savings
adapted fromthe Federal Reserve Board’s Survey of Household Economics and Decision-making (SHED).

Researchers hope to compare survey responses between participating students and opt-out students.

Researchers will also obtain administrative datafrom ACC’s institutional research data systemand
examine FAFSA completion, fall-to-spring retention, fall-to-fall retention, GPA, credit accumulation, and
credential attainment. Researchers planto use the opt-out group asa comparison group and utilize
propensity score matching to conductimpactanalyses. Program outcomes and program impacts will be

disaggregated by demographiccharacteristics.
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